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Sociological research should pay attention to the transformation of Zengcuoan 
from an unknown fishing village to a hot tourist attraction because it doesn’t depend 
on physical or human landscape to become a tourist attraction and shows great 
spontaneity and grass-roots feature. This article studied on the development history 
of Zengcuoan, summarized its phases as a sculpture village, a base camp for young 
people (a wenqing village) who love culture and arts and a tourist attraction. Tourism 
anthropology analyzed the concepts of tourism gaze, the production of tourist 
attraction culture, stage performance and so on. By using these conceptual tools, the 
article pointed out that the production of cultural symbols in Zengcuoan was actually 
led by the tourists who used consumption as a powerful tool to select which can or 
can’t be a cultural symbol. Therefore, this article criticized the stance held by 
consumption society which saw modern individuals as a slave to consumption and 
claimed that tourists expected more authenticity from modern cultural tourist 
attractions than others.  
By using the cultural public sphere as conceptual tool, I did a culture sociological 
analysis on the three stages of Zengcuoan as a sculpture village, a wenqingvilliage 
and a public tourist attraction. Thus, I argued that Zengcuoan had been a cultural 
public sphere centering different issues. As a sculpture village, Zengcuoan was shared 
by the artists to create artworks and discuss. As a wenqing village, wenqing started 
inns and shops to show their ideas of creation and life and interact with people and 
tourists having same ideas. As a public tourist attraction，Zengcuoan garnered 
spontaneity, publicity, interactive feature, lifeworld theme and daily festival feature, 
which meant it’s a cultural public sphere for mass tourists to discuss about what ’s 
beautiful lifestyle. Henceforth, a loose and full of affective opinions cultural public 
sphere finally formed. 
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旅游方式 游客数量 适应程度 
探索旅游者 非常有限 完全能适应 
精英旅游者 少见 完全能适应 
不落俗套的旅游者 不多但能见到 很好适应 
特殊旅游者 偶尔能见到 多少能适应 
初期大众旅游者 游客量稳定 追求西方式的舒适 
大众旅游者 游客不断 希望西方式的舒适 
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